
DINFOS
TRAINING SESSION

Using AI to Generate Authentic Social
Media Engagement 

b y  

&  T u d o r  M i h a i l e s c u  

Thursday, 08/24/2023 , 
Social Media Forum

https://www.netrootsnation.org/nn_events/nn23/effective-ways-to-leverage-generative-ai-tools-for-your-digital-campaign/
https://www.netrootsnation.org/nn_events/nn23/effective-ways-to-leverage-generative-ai-tools-for-your-digital-campaign/


TRAINER

Tudor Mihailescu 
Cofounder at SpeechifAI



AGENDA

WHY ORGANIC
SOCIAL

01

AI EVOLUTION

02
USE CASES FOR
ORGANIC SOCIAL

HOW TO RUN SOCIAL
SHARE CAMPAIGNS

03 05

AI-AUGMENTED
SOCIAL

Q&A

04 06



$40 MM

2,500

700K

500+

Marketing Value
Generated

Social share
toolkits built

User Generated Posts

Organizations using

Since late 2019, our platform has been used by
orgs and companies across the country
including:



Source: https://everyonesocial.com/blog/user-
generated-content-statistics/

ORGANIC
SOCIAL
MATTERS

User-generated content is any form of content – images,
videos, text, audio – that has been posted by users generally
to social media. 

Instead of just an organization promoting itself, you now have
supporters, staff or partners posting on your organization’s
behalf, talking about your campaigns on social media.

Why
74% of consumers rely on social media to
inform their purchasing decisions.

Consumers find UGC 9.8x more impactful
than influencer content when making a
purchasing decision.

On average, your supporters have a network
that is 10X larger than your organization’s
follower base.

82% of U.S. adults have at least one social
account, where they built social networks of
friends, family, and followers who view and
engage with their posts.

http://www.socialmediatoday.com/marketing/masroor/2015-05-28/social-media-biggest-influencer-buying-decisions


AI EVOLUTION

What is artificial Intelligence?
What is Generative AI?
What is a rule-based algorithm?
What is a neural network?
What is a large language model?
(LLM)



Awareness

Promote press releases, blogs, CSR or social
awareness campaigns

Success measured in impressions and clicks

Promote actions such as event or newsletter sign-
ups and purchases.

Measured in conversions.

Social Actions

ORGANIC SOCIAL
HELPS YOU ACHIEVE
The average marketing value of
a user generated social post is
$88

Talent acquisition and retention
Amplify job openings, celebrate hires and highlight
organization culture

Measured in impressions and conversions



AUTOMATION VS. AUGMENTATION 



AUTHENTICITY

RESONANCE

RELEVANCE





https://www.linkedin.com/feed/update/urn:li:activity:7034342694109773824/
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TO LAUNCH HIGH PERFORMING
SOCIAL SHARE CAMPAIGNS,
WE RECOMMEND:

Create Trust 
Why It's Critical To Share
Make It Easy (3 clicks or less)
Teach How to Post for The Target Audience
Alleviate Social Anxiety
Remind supporters that donating Social Clout Is
Valuable
Do regular trainings
Activate one-time sharers & regular sharers with
different strategies



TYPES OF SOCIAL
SHARING CAMPAIGNS

Onboarding toolkits for staff to share;
Toolkits for press releases and special
announcements;
Shareable content hub for community members;
Embedded social share widgets in blog articles and
media room pages;
Toolkits for partners and attendees for event
promotion;
Toolkits  for CSR/awareness campaigns promotion;
Recruitment toolkits to amplify job openings



https://speechifai.tech/

Q&A


