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ONLINE & SOCIAL MEDIA 
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U.S. ARMY PUBLIC AFFAIRS 

 Traditional Army Public Affairs  
 Modern Army Public Affairs 
 Current Public Affairs Environment 
 What’s Driving The Change 
 The Future Of Army Public Affairs 
 DINFOS Role In Army Public Affairs  

AGENDA 
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TRADITIONAL PUBLIC AFFAIRS OUTLETS 
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MODERN PUBLIC AFFAIRS OUTLETS 

AFN / Broadcast 
Local / Base Newspapers 

Digital Media 

Social Media 
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CURRENT ENVIRONMENT 

How people consume news 
and information has changed. 

The share of Americans for whom 
Twitter and Facebook serve as a 
source of news is continuing to rise. 

TWITTER FACEBOOK 

2013             2015 2013             2015 

63% 63% 

52% 
47% 

Percentage of users who get their 
news on Twitter of Facebook 
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JOURNALISTS REPORT NEWS DIFFERENTLY 

Journalists Tweet 
news in real time. 

70% of journalists use social media 
to publish news. Only about half of 
that is fact-checked. 
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WHAT IS DRIVING THE CHANGE? 

The average person is on their smart 
device more than 4 hours a day. Half 
of that time is spent on social media. 
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CITIZEN JOURNALISM 

 BROADCAST 
 CABLE 
 NEWS PAPER 
 MAGAZINES 
 SATELLITE, ETC… 

CONVENTIONAL MEDIA 

Monopoly 
Expensive 
Regulated 

For trained  
journalists & public 
affairs professionals 

 CAPTURES IMAGES (VIDEO, PHOTO) 
 CAPTURES AUDIO 
 INSTANT TRANSMISSION 

SMART PHONE 

Easily obtainable, High mobility, 
Inexpensive, Simultaneous broadcast 

Everyone is a news source 
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CONNECTING TO OUR AUDIENCE 

AUDIENCE 



10 

BECOMING A TRUSTED NEWS SOURCE 

By breaking news first, and accurately, 
we can better inform the people. 

ARMY.MIL/CORE 
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FUTURE OF ARMY PUBLIC AFFAIRS 
(DINFOS TRAINED KILLERS) 

CONTENT MANAGEMENT: 
WHAT RIGHT LOOKS LIKE 

ARMY.MIL  TWITTER 



12 

FUTURE OF ARMY PUBLIC AFFAIRS 
(DINFOS TRAINED KILLERS) 

CONTENT MANAGEMENT: 
WHAT RIGHT LOOKS LIKE 

TIMELY – QUALITY 
CONTENT 
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FUTURE OF ARMY PUBLIC AFFAIRS 
(DINFOS TRAINED KILLERS) 

CONTENT MANAGEMENT: 
WHAT NOT TO DO 

NO STRATEGY  TAUGHT BY DINFOS 
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FUTURE OF ARMY PUBLIC AFFAIRS 
(DINFOS TRAINED KILLERS) 

THE ONLY CONSTANT: 
CHANGE 
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FUTURE OF ARMY PUBLIC AFFAIRS 
(DINFOS TRAINED KILLERS) 

  

Online and Social Media Division Chief 

Maj. Charlene LaMountain - 703.692.4409 

charlene.l.lamountain.mil@mail.mil  

 

Social Media Manager  

Andrea Adkins-Hutchins – 703.695.3001 

andrea.m.adkins-hutchins.civ@mail.mil  

CONTACT INFORMATION 


