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Connect the world’s professionals to 

make them more productive and 

successful 

Our mission 



LinkedIn: A global pool of talent 
The 17th most visited site globally and 12th most visited site in the US* 
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 400M+ 
Members 

worldwide 

+2  New members per second  

191M  Monthly unique visitors 

40M+ Students and Recent Grads 
*Source Alexa.com 3/23/16 



For our members 

The professional 

profile of record 

Connect all of the 

world's professionals 

Identity Networks Knowledge 

The definitive professional 

publishing platform 



The professional profile of record 

Identity 



Connect all of the world’s professionals 

College 

Military 

Private Sector 

Professional  

Associations 

Community 

Grad. School 



Peers 
1MM+ posts/wk in Groups 

130k/wk Member Posts 

 

Thought Leaders 
500+ Influencers 

News 
2MM+ Publishers 

LinkedIn Pulse 

Organizations 
7MM+ Company Pages 

Company Updates  

Education 
270k+ Lynda classes 

Knowledge 
Professional Publishing Platform 



Create economic opportunity for every 

member of the global workforce 

Our vision 



27K 
schools 

7m 
companies 

200k 
Daily posts 

3b 
Endorsements 

for 45K+ ski l ls 

380m 
Members 

3.5m 
jobs 

T h e  E c o n o m i c  G r a p h  



 

 

 

 

 

 

LinkedIn is the Social Network for Professionals 

Current status Professional network Private Life 

83% 
of users keep their 
professional and personal 
networks separate 

2x Users have 2x more trust in 
LinkedIn than in other networks 



 

 

 

The Professional Mindset is Significantly Different 

1

2 

Barack Obama on gun 

control 

National Bird Day 

Coachella 

Brian Urlacher 

discusses hair 

transplant 

 

Leadership 

Employee engagement 

Social media marketing 

Internal communications 

Policy/Issues 

Management 

Time management 

Recruiting 
#StopGunViolence 

#TooColdTuesday 

#NationalBirdDay 

#BadStarWars8Names 

Brian Urlacher 

John Mara 

Trending topics by social media platform 



 

 

 

Organizationally your company page is foundational 

LinkedIn Confidential ©2013 All Rights Reserved 



Whether or not you manage your company’s page,  

   members are coming to it 

Member Profiles Jobs Content 

> 70% of profiles have an active 

position tied to a Company Page 

 

60% of traffic to Company Pages  

is from employee profiles 

Nearly all jobs are tied to  

a Career Page. 

 

Job seekers link from your 

Career Page to your Company 

Page wanting to know more 

about your company 

News on LinkedIn is usually tied  

to a company 

 

Members click to your Company 

Page to gain more news and 

insights about your Company 

>3.7M 
Active Company Pages 



61% 
Members are 61% 

more likely to share 

information as a result 

of following your 

company 

Make the most of your LinkedIn Company Page presence 

Establish 

Own your 

company page 

Attract 

Attract an  

audience 

Engage 

Engage through  

content 

Extend 

Extend your  

reach 





​A brand is not what you say it is, 
it’s what they say it is. 

–Dave Hazlehurst,  

Partner and Director, Ph. Creative 

 



You are your organization's 

best brand ambassador 

 

 

 

 



My Profile 

My Story What do you love about what you do? 

What do you want to be known for? 

What do you love about DoD work? 

How do I want to share that with others? 



Be a Brand 

Ambassador Be your organizational & employer brand 

Speak about your culture anecdotally 

Articulate what is unique, meaningful 

Share why you joined DoD 

Emphasize strengths 

Highlight, celebrate, elevate 



 

 

 

©2012 LinkedIn Corporation. All Rights Reserved. 



 

 

 

©2012 LinkedIn Corporation. All Rights Reserved. 22 



TALENT SOLUTIONS ©2012 LinkedIn Corporation. All Rights Reserved. 23 



LinkedIn provides a social platform  

to build brand for a  

professional audience. 


